Printgenie

Marketing made simple

PRINTgenie is an easy to use SaaS customer engagement platform that
uses Direct Mail, Email & Text messaging

No Minimums
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The Landscape

There is a major gap in finding simple,
pre-designed campaign marketing
solutions that combine personalized
direct mail with digital without the

restraints of minimumes.
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Search

Typical search phrases a small business would
look for in order to find a marketing solution.

- Q Automated marketing & campaigns ¢

HubSpbit 3y mailchimp

ActiveCampaign > pardot 2'0,n 0

@ sendinblue @ Constant Contact

- Q Direct mail marketing services

<PsPrint- 9 ClickdMail

by deluxe PostGrid com

’ Vistqprint ::;év PostcardMania

SMALL BUSINESS MARKETING EXPERTS

‘ J POSTALYTICS

Feature List

PRINTgenie’s feature rich platform includes.

v" Personalized Direct Mail

v Email Automation

v" SMS Automation

v/ Commercial & Property Data
v/ Data Cleansing

v" Neighborhood Marketing

/" Event Driven Marketing

~ 10S & Android Mobile Apps
~ Campaign Builder

v Template Builder

v/ Content Sharing

v Affiliate Marketing

v" Industry Agnostic

v" APl / SSO / Webhook Access

v" No Minimums




Printgenic

Revenue Model & Segmentation

PRINTgenie makes money through monthly subscriptions/licenses and upsell products

SUBSCRIPTION REVENUE
Sales Channels

Retail * | | |
Essentials PRO 3 Direct Mail Video Drop

$49/mo $97/mo

UPSELL | ADD-ON REVENUE Future | ADD-ON REVENUE

Reseller/Affiliate

Essentials PRO
$24.50/mo $48.50/mo

SM5 k-.g Voice Drop

te E

U Bl gther: S
. ontent Creation,
Agency / Enterprise Agency Services, CRM,
Volume based subscription tiers f ) Forms, Websites, Social
Data share, Promo

SaaS / B2B

Volume based subscription tiers
API / Webhook / SSO / Widget
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Case Study: Retailo nvestor

FE our first Driving for Dollars campaign has been absolutely FIRE!!

We are so overwhelmed with sellers that we are working around the clock!

~Susan Horn

Susan | Real Estate Investor

Challenge - As a Real Estate investor, Susan knows that distressed properties are more likely to sell — so she
canvases areas to find properties in sub-par condition. When she finds a property of interest, she needs to

quickly get the attention of the owners to approach them about selling.

’ Solution — Susan can pull over, and in the time it takes to change the station on her car stereo, she can select the
S com s pre-designed “Driving for Dollars campaign” within her PRINTgenie app. This initiates a text and email touch to

150 Cerro St.

Encinitas, CA 9202 .
4 the owner of the distressed property followed by a direct mail sequence as part of a 9-touch nurture campaign.

Owner Address:
Andrew Detwiler
970 Marisa Lane
Encinitas, CA 92024

Result — Susan was able to cut her marketing efforts by 90% and increase her response rates, leads and closed

Property Details
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Case Study: Retailo: Agent

FE This could not be easier. | List a house, | snap a photo of me in front of it and send it to the 100 Nearest

Neighbors. Honestly, it's addictive and has become my most used tool for generating new leads!
~Amy Jensen

Joseph | Real Estate Agent

Challenge — Every agent knows they need to show proof of production in order to improve their credibility. Joseph is no
exception. He wants to let his market area know he’s active by touting his Just Listed listings and sales when he gets them.

Solution — Joseph lists a house in his target area. On his way out the door, he turns, snaps a pic of the house on his phone,
then chooses to pull a Nearest Neighbor list of the 100 nearest neighbors. He picks the card from his PRINTgenie app, then
presses the button. His postcard with the photo of his listing is scheduled to mail before he steps off the curb to get to his car.

Result — Joseph now has an immediate action he can take to turn
one client into many. He never EVER has to wonder what to send

Just Listed... to market his production...he's done, each. time, before he gets

lust listed it '"Yourneighborhood. . . . ,. '\\\age . .

—————— back in his car. His prospects know how active he is.

T % 2 (&) %
i e &
Snap a photo °®"
Select photo from library s
c@ O

Use Google Street Photo %
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Case Study: Retailo: Roofer

B You know when you've found a “must have” tool. It just becomes a part of my workflow. My team will
snap a photo on every rooftop we work on and send it to 300 houses right from the job site.
~Bobby Gordon

Bobby | Roofer

Challenge — As a small business that relies on “getting the word out” effectively, Bobby knows the value of every
customer. He needs to turn ONE customer into MANY.

Solution — Bobby can snap a photo of the customer’s house and send an incentive mailer or launch a campaign
to the surrounding neighbors.

Result — Bobby's team no longer has to knock on doors trying to “drum up” business. With the touch of a button
they can advertise in an entire area, with their current customer’s photo for reference and credibility. His team can
now stay within their comfort zone, doing what they were hired to do, knowing that PRINTgenie is handling the
sales function.

Need a New II(I()I9

« Roof Replacements : f--------cceeea--a .
Snap a photo - Roof Upgrades 5 § e
« Damage Assessments & ;
: « Roof Maintenance Consultations - g g UsS-Postage §
Se | ect p h oto fro m | | b ra ry ./ - Seasonal Weather Inspections o b § Paid
....... o TCOQ VA/ ‘g Vv,
a.

Use Google Street Photo e SFrstNamess Were here 4o Lelol

Covtact us on@% andl et's scheolule

Cmtadc us Jw for a free '
WW% ;g{%” PWWJ% o FREE, NrOEh%ai’wn consldadion
X {{MyWebsite}}

g (23 Main .
Anutown, US \294S ® Bleed

call Ils mdavl {{ManoneI}}
. {{(MyWebsite}} cowoneioco IR R
E Fully insured and bonded for your protection. - n'!f”'de you
B Trim
M Bleed
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Solar

Case Study: Retailo:

Sales Channels

FE 1ve been handing out door hangers for a year now... seems like such a waste of time now that I'm

sending a multiple touch campaign to every home owner | chat with. Total Game changer!
~Dave West

Erik | Solar Rep

Challenge — As a commissioned independent solar rep,
Erik knows the importance of marketing specifically to the
region he caters to, yet without data and a mobile
friendly map he often finds he's repeating his steps

Property Address
' 150 Cerro St.

Encinitas, CA 92024

The Hardworkihg.

Electrical Repair Guys...
Temporarily closed

.....
HR
AN

{a

#A Andrew Detwiler
970 Marisa Lane
Olivenhain, CA 92024

4

(800) 302-2912

N/A

4

Share

L

N

. 4 Bedrooms 2.5 Baths 2750 Sq. Ft. .5 Acres
unnecessarily. ‘
. Property Location >
. . . . Property Details \Y
Solution - Erik can open up his desktop or mobile app YalkenWillan
. (e . . . Property Type Residential
N ifically target his territory. Erik can al | 8
and specifically target his te. to y. Erik can also apply e -
additional filters to further identify his perfect customer. A ot Sive (Acres) p
MultizGrip Handles
Yy @@ Site Vacant 385
. . . 3 D ~ i » ; @ . nein -1:Si
Result - Erik and his team no longer have to send mail to S e Ve G o, ¥ Zoneing R-1:Single Fam Res
pou® S . "n..
those that wouldn’t necessarily be a suitable customer. By e g AN g
o S
. . . ' roper r r >
using data, Erik can now market with hyper focused roperyHiracture
. i Law Fi Y . | i . Property Taxes >
accuracy and not have to simply blanket an area - thus e o WAl A
. . . . ‘ emporarily close :
saving lots of time and for a commissioned rep, lot's of e , Address Beds | Bath | EctmatedValua | SaleDate
=, — | 1 958 Marisa Ln Encinitas 4 3 12/13/16
maoney. 2 982 Marisa Ln Encinitas 4 25 11/2/04
3 946 Marisa Ln Encinitas 4 35 2/28/92
4 994 Marisa Ln Encinitas 5 3.5 2/28/14
5 2224 11th St Encinitas 4 3 4/1/15
6 2238 11th St Encinitas 6 35 2/19/14
7 2252 11th St Encinitas 5 4 8/22/11
8 934 Marisa Ln Encinitas 5 3 4/14/94
9 2210 11th St Encinitas 5 4.5 6/9/20
10 993 Marisa Ln Encinitas 5 35 7/1/88
11 983 Marisa Ln Encinitas 4 3 4/6/11
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Case Study: Retailos *pata briven (RoADMAP) Mortgage

FE 've been blanket mailing for a year now... seems like such a waste of time now that I’'m sending a

multiple touch campaign to individuals only when the data is updated daily to my defined audience.
~Fran McFarland

Fran | Mortgage Broker .rintgenre Hi Andrew! Welcome to the Marketplace. What will you order today?
. . . Q_ 970 Marisa Lane Encinitas, CA 92024 X | arc Map Satellite Draw ‘ Reset
Challenge — As a commissioned independent Mortgage Dashboard . | . |
broker, Fran knows the importance of marketing Contact )
. . . €n Arp, K
specifically to the region she caters to, yet without data, List Builder (A S /
marketing & extra time on her hands she often finds Mail Terplates e J
eQa X
she’s repeating her efforts unnecessarily. S — . SR <3 2 i
8 Order History
SOIUtion _ Fran can open up her desktop and SpeCiﬂca”y b cash buyers & ¥ San Diego - N County - NOO ¥ Foreclosure | SoCal &

Account Settings

target her territory. Fran can also apply additional filters tearations p 2,049 1,089 737

to further identify her perfect customer. She simply selects oreine -G il Ll Ll

her marketing Cam paign & bUdget Then ea Ch tlme a new Insights Connect  Automations Insights Connect  Automations Insights Connect  Automations
) ! Text Messaging Property Types >
PrOSPeCt matches her deflned ﬂlter a Campalign Is elo @ Residentia %  Foreclosure | SoCal VO1 & % Preforeclosure - T Carlsbad-Abs-Owner & 3
. € O Commercial
automatically deployed.
y p y Property Attributes 1 06 1 00 98
Square Feet ©® 99 new @® 55 new ©®© 26 new
500 |to| 6000
Result — Fran and her team no longer have to send mail to ||'.'—" . [l | Ll |
nsights Connect  Automations Insights Connect  Automations Insights Connect  Automations

Add target address to order

R L
‘'@
:] Set up Dynamic Data

Dynamic Data Triggers Mail

Trigger any Postcard, Letter or Multi-Touch
campaign automatically every-time a data record
is updated... At night while you're sleeping.

=

those that wouldn’t necessarily be a suitable customer. By
using data-driven marketing, Fran can now market with
hyper focused accuracy and not have to simply blanket
an area with thousands of mailers - thus saving lots of time
and for a commissioned rep, lot’s of money.

= poomfuluno

Ve A, —
Learn More ‘

Mis

- ,,no
Shadytree " de
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Case Study: Reseller/Affiliate Coack

R | built my consulting business around PRINTgenie for good reason. There's nothing like it in the industry. | add
clients, create and share my content, train and support them and earn recurring revenue as a result. Thanks to this
platform | have a world class marketing system and I’'m seen as an expert. ~Glenn Benedict

William (Coach) | Industry Expert Glenn | Marketing Consultant

Challenge - William has expertise in real estate investing and is Challenge — Glenn works with different small businesses to help them grow.
starting to coach other investors. He is looking for opportunities to The cornerstone of his philosophy and coaching is providing his clients with
monetize his intellectual property and methodology. what, how and when to say it. Adoption of these methodologies is a

struggle without a simple tool to help his clients execute.
Solution — With PRINTgenie, William can build a white-label

experience that features the proprietary content he has created and Solution — Glenn can set up a unique PRINTgenie instance for each of his
shares with his students for a fee. clients (roofing, solar, painting, ...) and publish the marketing materials he

creates, plus create campaigns with custom cadence and channel touches to
Result — William is able to difterentiate his business and accelerate match his recommendations.

his client growth and significantly increase his monthly revenue.

Result — Glenn has created and currently manages five different PRINTgenie
instances with over 100 subscribers he earns revenue on subscriptions and
content creation, data services, eBooks

% .com /a\agentHQ
e S REAL ESTATEIVESTING. m m
RANIXIERARE pht RR% £RF AR A14
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Case Study: Agency / Enterprise

" If you could get all the people in an organization rowing in the same direction, you could dominate any industry, in

any market, against any competition, at any time.
~ Patrick Lencioni, Author of The Five Dysfunctions of a Team

Deb | Marketing Director at REMAX

Challenge - Deb leads a Brokerage agency that continues to grow. As d e-l_ u x e
®

she adds more agents, she is struggling to maintain brand consistency

and quality of content and design. As independent contractors, each

agent ‘does their own thing’ for marketing, leading to a never-ending \ ‘
cycle of trial and error.

= / AM ETchN Al LPL Financial RE/ZMAX am azon

branded marketing assets, automations and campaigns specitic to her l l

niche. Her agents have one place from which to select and execute m m m m m m @j

marketing campaigns.

Result - The team can execute campaigns more easily which helps Deb
recruit and retain new agents. Her in-market brand continues to grow as

a result of consistent impressions with consumers. A brokerage-wide,
standardized marketing practice and cadence increases healthy activity
and consistent, positive outcomes.

Solution — Deb can set up a unique PRINTgenie MRKTplace that houses




Case Study: Saa$S / B2Bo

Printgenic

Direct API

L PRINTgenie has become the carrot we needed to acquire new customers for our Real Estate Website

services. Agents can now market their new properties to 100’s of neighbors from within our platform.

~Gabe Gunlock

Gabe | Website Platform

Challenge - Authorized, Inc. is a growing website and
marketing company for real estate agents and investors.
Authorized wanted to provide their customers with the
ability to execute marketing directly from their platform.

Solution — With PRINTgenie’s API, Authorized can send
print and mail requests for fulfillment. The Authorized
customer does not leave the their platform and can
simply and seamlessly execute marketing activities to as few
as one prospect at a time or send hundreds to the nearest
neighbors.

Result — Authorized can use marketing as a unique selling
proposition when competing with other website providers
and/or CRMs without having to develop their own
multichannel marketing platform.

Sales Channels

JAKESMOKE o o . .
TIP OF THE SPEAR — & View My Digital Business Card 3 View My Website

REAL ESTATE TEAM

Name, Welcome To Your Dashboard Powered By:
0 .. [ /N
ooe 2 : un —lL
Digital Business Card Website Videos Properties
BQ Dashboard Customize » Customize » Customize » Customize »

& Digital Business Card

' ® T
% Website = Ofs
== = (=]
) Blog Posts Photography Phone Lock Screen
ﬁ Properties

Customize » Customize » Customize » Customize »

s0g Send this postcard to the 100 Nearest Neighbors
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Case Study: SaaS / B2Bo:

" Adding a direct mail piece to our current workflows has been a total game changer. Now we are

offering more effective marketing communications to our subscribers, thus eliminating churn.
~David Espaillat

David | RElreply | (a GoHighLevel white label service) Easily Add PRINTgenie Mailers To Your CRM Workflow
Challenge - RElreply is a growing Saa$ platform and

| | keap
marketing company that focuses on Text and Email. As a
100% digital tool they need to add direct mail to their mﬂ"J salesforce

workflows to stay competitive.

pipedrive

S

Solution — With PRINTgenie’s easy “Plug-N-Play” '
webhooks, now RElreplys customers can select any mailer
and add it to a workflow with a simple “Copy-And-Paste” [ mnliibias J

process. © Send Mailer :

Printgenie | =
: \ / \

-~
=2

-
el

———==

— —

Result — RElreply can now include direct mail with their text

and Email workflows without the restraints of minimums. i \-— W
With a zero upfront fee or effort, RElreply can instantly [ - s J
expand their offerings without the high costs that are ®

normally associated with integrated solutions. [ @ Did they rep,y?J

Cves (o
20 24



Printgenic

Case Study: SaaS / B2Bos SSO Solutions

" PRINTgenie is the perfect marketing arm to help us promote and sell more data. Their easy to use and

automated direct mail features make my team look like hero’s when they share our data w/ their customers.
~Matt Lamont

Data-Co-Platform.com
Matt Lamont | Benutech

ﬁ Title {o\: Property Search Farming Statistics Buyer Cost Estimate earch for an address... < v ANDREW + °
Challenge - Benutech sells data to brokerages, agents, 5 e —— ot mesion- @
)ra:ge Park .' /‘5/ \ | ‘ - Filters
cres \ ¥ | R »
s, A A

/”//// A 8 ame # of Properties Created on -
their customers to trigger marketing from the data they just | B e e e ool B p—

investors and title companies. They needed an easy way for

‘I’ B\‘x-.):‘ ‘ AN D fe Purchase of 1 Premier records of type assesso 1 03/25/2022 09:08 AM
p U rC h a Se d . ights / |"I 518 : S |:| E o 29 Purchase of 50 Premier records of type assessor_62196d65a0d48 50 02/25/2022 01:59 PM
-
/| “\\ L~ Purchase of 200 Premier records of type assessor 200 02/24/2022 01:07 PM
2 1 Orchard Hills \ " ‘
el N '-.;-,I o 3 79 Pheasan t Dr SE Marietta, GA 30067 80 11/04/2021 03:51 PM
; p i
° . M M ion V4 | D f o 2V Purchase of 50 Premier records of type assessor 50 10/20/202110:39 AM
Solution - PRINTgenie created an SSO connection allowing ;!
Ganyon ,'f [] %~ TTB-upload-vol m 09/16/2021 06:46 AM
sers in the data center to create an account on the fly and b L et g e . ‘ D% soneons . oefofz0z0 0252
3 2 _
u u y nut> 9;071hwood LN j]ﬂ%”"&y{\ - A — B — N

transfer data without h aving to re—register or export and SN woodbwlé;”P°“°'asw-n5;\"‘~~;\\z Welcome Mary! Please give us a minute while we clean and import your list!

N /
N\ y
. Cypress Village”
N 9¢ y &
\968. 108 Altair

import data. poasthe dom oo &) List Import:

';-',3 . Great'Park
_4\\\ 20 ‘3?\ S\
il Hin =V, & *

', __Ifvine Spectrum
| Space 2__'3‘5“7\ P! .

. B\ % A = - O
Result — Benutech can now sell more data and offer their A SR RS XT iy TitleToolbox | Yrintgenie

users pre-created marketing and direct mail automations 7 S el )

. .. . Fopensice’ A \ o
without any additional effort for their customers. R o

NQ f& L o ll‘so. Uploading Your_ List to Sanitizing Optimizing
Furthermore, PRINTgenie offers resellers of Benutech data a D . PrINTgenie Postal bata peliversbillty |
B Y -
MRKTplace to further assist their clients. ] L AsveR
- ': r{ -3..‘\.2,_.
"’ . y

*Wood Canyons (1"
AL 1 Wilderneccn ' 1

1 ) : \
rr Copyright © 2023 Benutech Inc.. All rights reserved. s ro?les
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Case Study: SaaS / B2Bos

FF Create assets in your PRINTgenie PRO account and share them on your platform with our embeddable
direct mail widget. Single Mailers: Postcards, letters, greeting cards

Multi-touch drip Campaigns.

Challenge — CRM’s and Data companies don’t readily Data-Co-Platform.com

1 1A My Properties % % 2 % Z % Z
Offer any form Of marketlng Other than dlgltal' Y pert Total On Market Just Sold Vacant High Equity | Low Equity Neg Equity OBVSI::d For:crlf)-sure Auction
v Favorites 8 el o 16,098 1,798 2,153 373 ’_ 86 : 35 101 42
In order to sell more data and keep the churn down, T e
, . ! ] y Properties (63)
CRM'’s & Data companies are looking to add a direct Avkansas Propertes (2
. . . . . old Leads Dollhouse Dev ress ni i i Owner Owner 1 First Owner 1L
mail component that is built into their platform. Y um— E— . 5 Occu...  Name Name
. - [T | [
Jesse (52) Select Mail Template » .
Wth t h " T h" |-f-t b d Offers Ouf] Se'ect Mail Template (required) P10 | San Diego 430-732-02-03 No MAJKUT F
I Ou any eavy eC I Vi you Can nOW em e Vishnu 888 I—:] Choose value... r a 117 | San Diean 259-660-03-00 Yes anERENL
our PRINTgenie widget into your existing platform. Select Omnichannel Campaign R
CENTRAL Select Mail Templ... Custom RARDO
Select Mail Template (required)
.CENTRAL RCIA
'NORTH -d % rﬂ Choose value... = y
.NORTHM e ey CTIE PLANTE
SOUTH -@ e o) imammes | SelectMail Templ.. Custom
e = == T —— DERSO
SOUTH M e 8 e e
carmel (44! T [Q Search ... J TTLES
Charleston Buying Houses - Generic - Touch Buying Houses - Generic - Touch Buying Houses MBAVA

01-PG 02-PG 03-PG Holiday - Happy Thanksgiving VB - Mini - 01
v Automate Holiday - Happy Thanksgiving VB - Mini - 01 LUMBC
All Automa % Holiday - Happy Thanksgiving VA - Mini - 01 OSTINC

Holiday - Happy Thanksgiving VA - Mini - 01

MLS Filter | ! | — A
S e s Holiday - Happy Holidays VA - Mini - 01
- ——— Holiday - Happy Holidays VA - Mini - 01 LS
i S =Emaag Holiday - Be Joyful - Mini - 01 MAK
Holiday - Be Joyful - Mini - 01
X HOMI
Cash Buyer Letter - 02 Cash Buyer Letter - VAO1 Distressed Sell super admin template 002
-PG super admin template 002 ENDOC
W W Buyers Postcard - VA - PRO Only DACE IF
ORDER 7 ORDER ORDER Buyers Postcard - VA - PRO Onl
oz ] ‘ otz | == v y .
T — ' A Cash Buyer Letter - VAO1
X i e G eaeoe vrana IGHT L
¥ All Mobile
e Jerome Co.. Load More Clear NEW E/
l . —
- Mobile Favorites (18) > 0 613 Diamond Dr \ EIKKA |
> 4847 Galicia Way _ _NFILIPF

|
> C] 9647 Medina Dr Santee CA 92071 San Diego 380-620-03-00 Yes LIMOGES !



Tech Stack

At it's core, PRINTgenie is a software

company and not a white labeled version

of another platform. We've developed

proprietary cutting-edge distributed
content generation and fulfillment systems
optimized for enterprise-grade throughput
without sacrificing cloud economics and

operating expense.

100% proprietary rendering tech

[Jrintgenic

AWS cloud infrastructure with emphasis on operational resilience and business agility

|IOS and Android Mobile App

Direct API integrations with supporting developer portals and SDKs

Webhook compatibility with modern CRMs, such as Salesforce, Hubspot...

Accessible and easy-to-use data-driven lead-generation tools

Direct mail templating engine with record-level personalization through data-driven text

and image variability

Drag and drop easy editing with a “Canva-Like" editor.

¢, ¢ elastic

Af

amazon
webservices™

NGiNX

3
zapier

Google Maps

&) twilio

stripe

@mailgun

T Jira

o Bitbucket

@ BrowserStack

% Confluence WiX

_ oo LR

/ Meter

200m

ol

Visual Studio Code

Google Analytics

/\ Expo


https://www.printgenie.io/_files/ugd/7bcd7d_7207044d36dc421085ef3d4cdcadf8c8.pdf
https://www.printgenie.io/_files/ugd/7bcd7d_7207044d36dc421085ef3d4cdcadf8c8.pdf

MRR/Topup Opportunity with

combined entity

Printgenie

100 Subscribers = $6k net/ mo.

Monthly Current

Ratios Paying Subscribers 300 3,000 5,000 10,000
Monthly Revenue 74,200 742,000 1,236,667 2,473,333

S64 Subscription Revenue 19,200 192,000 320,000 640,000
$183 Topup Revenue 55,000 550,000 916,667 1,833,333
66% Cost of Goods Sold (COGS) 48,972 489,720 816,200 1,632,400

34% Gross Profit 25,228 252,280 420,467 840,933

12% R&D 17,066 89,040 148,400 296,800

8% S&M 10,388 59,360 98,933 197,867

5% G&A 12,614 37,100 61,833 123,667

Total Opex 40,068 185,500 309,167 618,333

EBITDA (14,840) 66,780 111,300 222,600




PRINTGenie relationships/opportunities

Printgenie

Opportunity/Client Client Description Enterprise/SMB/Other Users Stage Engagement Level
REIReply.com CRM Enterprise 4,500 1-Live Reseller (Pro) - Webhook
Authorized.company Website/CRM Small Business 1,000 1-Live API - Full Integration
Foreclosures Daily (Current) Data Small Business 1,000 1-Live Reseller (Pro)
Foreclosures Daily (In Development) Data Enterprise 1,000 3-Discovery SSO
InvestorFuse CRM Enterprise 700 1-Live API - webhook
Benutech, Voxtur Data Enterprise 20,000 2-Onboarding SSO
Lumentum Data Enterprise 5,000 2-Onboarding SSO

Property Hub Data Enterprise 5,000 2-Onboarding SSO
Connected Investors Data | CRM Enterprise 20,000 3-Discovery Embeddable Widget
PropWire Data | CRM Enterprise 15,000 3-Discovery Embeddable Widget
Deluxe Marketing Enterprise 4,000,000 3-Discovery Reseller (Enterprise)
CatalyzeAl Data Small Business 5,000 3-Discovery API| - Webhook
Patrick Ferry Consultant Small Business 100 3-Discovery Reseller (Pro)
Deluxe-Riverwood Bank Banking Small Business 1 3-Discovery Reseller (Pro)
Beastmode - REIAutomationSquad CRM Small Business 2,000 3-Discovery Reseller (Pro) - Webhook
Sales Nexus CRM Enterprise 10,000 3-Discovery API - webhook
Privy DATA Small Business 6,000 3-Discovery Reseller (Pro)

Fast Home Offer DATA Enterprise 5,000 3-Discovery Reseller (Pro)

Kelly Wheeler | Bryan Clark (sales lead for competitor) CRM/GHL Small Business 5,000 3-Discovery Reseller (Pro) - Webhook
Bo Ray | goretx.com CRM/GHL Small Business 5,000 3-Discovery Reseller (Pro) - Webhook
Jenny Nelson | Bryan Clark CRM/GHL Small Business N/A (New co) 3-Discovery Reseller (Pro) - Webhook
Greg Simpson | TBREIA CRM/GHL Small Business 5,000 3-Discovery Reseller (Pro) - Webhook
Jason Smalley | SpotLead.ai CRM/GHL Small Business 25 3-Discovery Reseller (Pro) - Webhook
Vena Jones-Cox | Cincinnati REIA CRM/GHL Small Business 10,000 3-Discovery Reseller (Pro) - Webhook



http://qoretx.com

Vision 3.0

[Brintgenie

IMRKT

Marketing made simple

Everything you love about PRINTgenie & more.

Direct Mail
Text
Email
Keap Voicemail
Forms
Q Landing Pages
IMRKT Digital Business Cards
CRM “light”
Mobile App
Data-Driven
Pre-Created Content
Business Agnostic
White Label Options

Lob

Canva

Think of “Any CRM” without the complexity or price.

Great for any business.

Brokerages, Agencies, Coaches, Small Business.

Asset sharing
Affiliate commissions

. Q
[Jrintgenie

PRINTgenie as a stand-alone product
“Embeddable Widget”

Think of WAVV with a print & mail component built in.

Great for any CRM or Data company.

Simply add your “PRINTgenie Widget” to any platform.
Easy / no hassle plug and play integration.
Instantly offer a marketing center to your user base.

We’ve learned:

CRM'’s are confusing and only 10% of an application is used.

Mail is a compliment to a digital touch.
Platform owners want to keep their users in their platform.




Printgenie

Paying Subscribers

By the numbers

MRR: $20,000/month

Monthly funds needed to finish the release of PRINTgenie 3.0 Topup Revenue: $55,000/month

for Retail, Reseller and Agency client segments along with Current burn rate/monthly net income: -$10,000
SaaS/Webook development, add key staff and grow revenue & (with reduced core team salaries)

subscriptions over the next 12 months. New net income projected: - $30,000

(salaries reinstated)

New Hires | Development New Hires | Nurturing & Customer Support New Hires | Sales & Marketing

Principal React Engineer 1. Inside Sales/Success/Nurturing 1. Traditional digital advertising
Mid-level Frontend React web developer 2. Concierge Content Creator(s) 2. Network marketing
AWS Java Engineer - Mid-level full-stack developer 3. Customer Service Rep(s) 3. Adoption/Nurturing
UIUX Design - Web and Mobile

QA - additional QA/Testing

DevOps — additional DevOps support
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We want to serve as a complementary offering to a firm that shares our vision of continuing to
build and sell communication channels that include Direct Mail as its core competency.



